Worldwide consumption of
synthetic textured yarns is set to
increase in the run-up to the
year 2000. Expansion 18
predicted in Western Europe,
the USA and Japan, but the
largest and fastest growing
markets will be in the developing
East and South East Asia. These
are among the findings of a new
business report.

New markets, new
opportunities

Textured yarns have revolutionised the world of
textiles and clothing. By giving synthetic yarns
a look and feel that is more akin to natural
fibres, they have enabied 100% man-mades to
penetrate markets that were traditionally the
domain of cotton and blended yarns spun on
conventional machinery. In addition, the
special properties and potential for creativity of
textured yarns have opened up new markets
and new end uses to textile producers
worldwide.

The yarns have already found application in
a variety of areas, including hosiery, women’s
outwear, sportswear, workwear, sewing
threads, luggage, conveyor belts, automotive
upholstery and home furnishings. In legwear,
for example, textured polyamide yarns help to
enhance comfort and aesthetics, while also
conferring the essential property of stretch.
Although elastanes such as Lycra {DuPont)
have made inroads into the legwear market,
textured polyamide remains dominant.
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Synthetic textured yarn
market set for global growth

West European market to
expand

The report predicts that the consumption of

textured yarns in West European mills will

reach 393 000 tonnes (1) by the year 2000; up

9% from 359 000 t in 1993. However, all of the

growth will be in polyester and polypropylene,

whereas consumption of polyamide (nylon)
textured yarns will fall.

The forecast comes as good news for
weavers and knitters in Western Europe who
take textured yarns and turn them into fabrics.

In contrast, yarn preducers in the region are
expected to see little benefit from the increase
in yarn usage. Instead, the chief beneficiaries
will be suppliers from outside the area. Tex-
tured yarn production is an ‘upstream’ sector.
Hence, the textile and clothing industries that
form the market for textured yarns in developed
and newly industrialised countries are vulner-
able to growing imports of ‘downstream’ pro-
ducts. Nevertheless, West European textured
yarmn producers will at least maintain their
output, claims the report.

Producers of textured yarns in advanced
economies are being helped in their efforts to
compete through advances in computer control
and automation, developments in technology,
and better yarn quality:

» Textured yarns are under continuous
development. Today's textured yarns have
unique properties. These provide textiles
and clothing suppliers in advanced econ-
omies with the opportunities of offering high
quality, high added value products that set
them apart from ‘run of the mill’ textiles and
apparel made in low cost countries

+ Firms in advanced economies are also
being helped by new technologies, ad-
vances in robotics, and developments in
automation. Sophisticated on-line monitor-
ing systems are being installed in texturing
machines t¢ optimise physical and aesthetic
properties and ensure the highest consist-
ency in dyeing and finishing.



Within Western Europe, the strongest textured
yarns industry in the early 1980s was in
Germany. Raly has since taken the lead, and
today accounts for over 35% of the region's
polyamide textured yarn production and for
28% of polyester textured yarn output.

The biggest expansion in polyester,
however, has been in Ireland. Production has
almost doubled since 1980, and the country is
now Western Europe’s third largest producer of
this type of yarn.

In contrast, the UK has performed poorly.
Although the UK's texturing output was on a
par with Italy’s in 1980, it has since declined by
50%, with polyamide the worst affected.

Global growth

Meanwhile, the giobal market for textured
yarns continues to expand. in 1980, world
consumption amounted to approximately
1 500 000 t. By 1993, it had more than doubled
to about 3 500 000 t, and by the year 2000 the
report estimates it will reach over 4 000 000 1.

Future market leaders

Expansion will occur in both the USA and
Japan, but the biggest and fastest-growing
markets are in the developing East and South
East Asia.

In 1983, the world’'s largest market for
textured yarns was Taiwan. Here, consumption
grew from less than 70 000 t in 1981 to
601 000 t in 1993. A further rise, to 675 000 t,
is predicted for the year 2000.

By then, however, the world’s biggest
market for textured yarns will be in China. From
a mere 8200 t in 1980, the Chinese textured
yarns market reached a staggering 571 000 t
in 1993. By 2000, according to the report, the
market will reach 850 000 t.

“Yarn producers
in Western Europe
are expected to see

little benefit from

the increase in

yarn usage’

RM3 8UX, UK.
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